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INITIAL MIND-MAPPING ON TOPIC
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INITIAL MIND-MAPPING ON TOPIC
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INITIAL MIND-MAPPING ON TOPIC
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INITIAL MIND-MAPPING ON TOPIC
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INITIAL RESEARCH ON TOPIC

Both the ideas of "arts” and “culture” are
ones that are up for individual interpretation
and likely vary depending on who you ask.
However, they are consistently intertwined.
More often than not, art is viewed as the
expression of creativity and imagination and
is usually seen as synonymous with practices
such as painting, music, and literature.
However, this perspective has evolved over
time. In the past, it was merely associated
with practical skills or crafts, specifically
emphasizing expertise in various domains.
Similarly, culture is often defined as a term
that describes the shared beliefs, values,
and behaviors of a group of people, but its
roots suggest a broader meaning related to
growth. These evolving definitions highlight
the importance of ongoing discussions

to understand and appreciate the diverse
perspectives that individuals and societies
hold regarding arts and culture.

Art and cultural expressions play an

incredibly important role in shaping societies
and allowing for people to feel like they
belong, allowing for people to share stories,
knowledge, and traditions with others. Being
able to connect in this way is invaluable as
they provide a limitless way for people to be
together and share their passions among their
peers. Due to this, someone who is creating

a painting in the 1800s could communicate
with a viewer in the 21st century. Moreover,
art possesses a unique ability to capture
societal changes and convey messages that
go beyond conversation, forming meaningful
reactions in those that view it. In many
cultures, artistic expressions are intertwined
with spiritual beliefs, reflecting local
understandings of the relationships between
humans, nature, and deities.

Generally, these ideas of arts and culture
significantly influence community well-being
and societal development. Communities with
cultural ties are shown to experience better
health outcomes, lower crime rates, and
children's improved academic performance.
Furthermore, increased participation in arts
education is shown to increase optimism,
foster stronger school attachment, and
encourage long-term academic success. This
specifically benefits children from lower class
backgrounds.

Engagement in the arts is also shown to
increase empathy, community involvement,
and sense of responsibility toward societal
issues, which are all incredibly important to
life as we know it. rts and culture are dynamic
concepts that heavily connect to every aspect
of human life. They not only reflect societal
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INITIAL RESEARCH ON TOPIC

values and traditions but also actively shape
and transform communities. They are both
incredibly important to humanity as a whole
and shape who we as a society are today
based on how we interact with one another.
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WHY DID YOU SELECT THIS COMPANY OR ORGANIZATION?

| selected this company because | would love
to explore more of a vibrant, floral motif for
the museums brand identity. While | think
the current logo is well designed and reflects
the elegance of the institution, | think that

it does not particularly highligh the colorful
nature and rich history of the museum. |
believe that this could be improved upon to
encorporate more of the life the museum has,
so to speak, in order to lay a foundation for a
unique, recognizable identity. At the moment,
they seem to also have two logo variations,
including one with a full name and one with
initials, but they could be more consistent.

Furthermore, | think a different color scheme
could be proposed that better represents the
identity and could become more synonymous
with the name. Currently, it would seen that
there is a focus on orange, green, and blue
as showcased on their website, however, |
think that something could be put together
that is more unique to just the Isabella
Stewart Gardner Museum. This is particularly
something | would like to look into as color
and vibrancy is such an important aspect of
this museum. Additionally, the color scheme
does not seem to be exactly consistent
across the branding. After reviewing posters
to advertise the museum, it would appear
they break away from these few colors. They

utilize orange, green, and blue in these other
aspects as well but the shades are not quite
the same as what appears on their website.

| would like to improve consistency in this
sense as well.
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VISUAL AUDIT FOR (INSERT COMPANY NAME)

In order to support an identity redesign
(or rebrand), designers build a visual audit.

Please answer the following questions:

What is the history of the client’s company,
institution, or organization?

This museum was initially created by Isabella
Stewart Gardner herself and opened it to
the public in February 1903. She encouraged
numerous artists to ‘'make themselves at
home' at the museum, organizing concerts,
lectures, and exhibitions. Further, it is the
location of what is considered to be the
largest unsolved art heist in history, where 13
works of art were stolen in a single night.

Do they have a mission statement?

Yes, they do. "True to the ambitious vision
of its founder and her spirit of creative risk-
taking, the mission of the Isabella Stewart
Gardner Museum is: to bring to life and
preserve the rich historic collection; to
cultivate talent in the pursuit of knowledge
and acts of creation in the arts and
humanities; to support artists, landscape
architects, musicians, scholars and students;
and to engage local and global audiences
in a sanctuary of beauty and the arts where
deeply personal and communal adventures
unfold.” (Board of Trustees, 2014).

Do they have a vision statement?

They do not directly label what their specific
vision statement is, but they tend to go off of
a quote from Isabella Stewart Gardner herself,
claiming the museum as being “for the
education of the public forever!

Do they have a story?

Isabella was incredibly passionate about art
and amassed a large collection following her
receival of inheritance after her fathers death.
She shared this collection with her husband,
Jack, which prompted them to throw out the
idea of creating a museum. Shortly after Jack
passed of a sudden stroke, Isabella moved
forward with their dream. The desire was

for the museum to be reminiscent of Italian
architecture with the courtyard being a
prominent feature.

Where are they located?

They are located in Boston, Massachusetts.
Specifically, they are specifically positioned at
25 Evans Way, situated near Fenway part and
just down the road from the MFA.

Who runs the company?

The Director of the museum, specifically the
Norma Jean Calderwood Director, is Peggy
Fogelman who began to work in this role in
2016.
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VISUAL AUDIT FOR (INSERT COMPANY NAME)

Who are the client’s competitors?

The clients competitors could be considered
to be the other art museums in Boston,
particularly the Museum of Fine Art (MFA).

Are there different parts and pieces
(sub-brands)?

There are not any sub-brands of the museum,
however, the museum does have a café inside
of it titled Café G, which could be considered
a separate part of the museum.

Are they owned by anyone else?

They seem to not be owned by anyone

else, but are managed by a board of various
trustees and advisors. They do not fall under
the jurisdiction of anyone else.

What do they say they do?

They say that they provide a space for the
public to enjoy art and for artists to have a
space to create, be inspired, and simply exist
in the various parts of the museum.

What do they really do?

It would seem what they really do is
consistent with what they say they do, in
that they provide art for the public to enjoy
and spaces for artists. The only aspect that
prevents them from being entirely public is
that they charge for entrance.

Who is their primary audience?
Their primary audience is artists and enjoyers
of art.

Who is their secondary audience?

Their secondary audience is young people
who may not yet have an interest in art but
who they attempt to reach out to.

Can you describe their current brand
identity?

Their current brand identity is very
photography heavy, primarily utilizes the
colors orange, green, and blue, and uses

a mixture of serif and sans serif text. The
photography specifically features seemingly
everyday people exploring different areas of
the museum.

Who designed this identity and when?
This identity was designed by Ryo Yamazaki,
who is based in New York City. It was
designed as a part of a 5-year campaign for
the museum which began in 2019 and has
since completed in 2024,

Has their identity already been
redesigned?

Yes, their identity has already been
redesigned. Prior to the 21st century, they had
a different branding.
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VISUAL AUDIT FOR (INSERT COMPANY NAME)

What does their website do for people?
Their website primarily introduces people
to who Isabella Stewart Gardner was, what
exhibits they have, and how to buy tickets.
They also include information on their
founding, their location, and the necessities
someone would need to figure out a trip to
their museum.

Do they use social media?

They do use social media, given they have
an Instagram account as well as one on
Facebook. However, they do not have a large
following on either platform. Additionally,
they seem to only be active on Instagram in
comparison to Facebook.

Does their website vary based on device?
Yes, their website does vary based on device.
It does not particularly retain its integrity,
however, as the mobile version of the website
seems to be less thought out, especially
compared to their website on the computer.
Overall, it does not translate over well
between devices.

What service are they using for their
website?

It is unclear what particular service they use
for their website, however, they do have an
".org’ domain.

Do they have a building(s) with signage?
Yes, the museum itself is made of up 3
separate buildings which all require signage
to guide visitors around the museum.

What feeling does this company express?
This institution expresses feelings of
community, vibrancy, and welcoming.

Who designs their stuff on a day-to-day
basis? Design studio or in-house
designers?

It would seem that on a day-to-day basis they
utilize in-house designers.

What items will they need designed as part
of a rebrand?

As part of a rebrand, at this point it would
seem that they will need their logo redesigned
as well as their signage, website, and posters
for their advertisement.

At this moment, would you suggest
renaming the brand for clarity?

At this moment, | would not suggest renaming
the brand for clarity. | think that the name is
too important to and synonymous with the
museum as a whole and has been that way
for so long that it would do more harm than
good to change the title.
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VISUAL AUDIT FOR (INSERT COMPANY NAME)

Are there any other questions to add?
| do not believe that there are any other
questions to add.
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VISUAL AUDIT: CURRENT BRAND IDENTITY

ISABELIA
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“..a Museum for
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the public forever...”

Isabella Stewart Gardner
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MUSEUM

Escape the Ordinary
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VISUAL AUDIT: CURRENT BRAND IDENTITY
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VISUAL AUDIT: CURRENT BRAND IDENTITY
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VISUAL AUDIT: CURRENT BRAND IDENTITY

ISABELIA
SEWARTGARDNER  Visit  Programs&Events  Explore  About  Organization Join & Give Q sd

THERE IS NO PUBLIC PARKING FROM 2 PM - 8 PM ON SUNDAY, FEB
SIMMONS GARAGE, 86-96 AVENUE LOUIS PASTEUR. WE APOLO{
INCONVENIENCE.

EXHIBITIONS

ABOUT ISABELLA
& HER MUSEUM
Available now, Isabella Stewart

Gardner: A Life s the first
biography of our remarkable

founder produced by the Museum
in nearly a century.

ABOUT THE BOOK
ABOUT THE MUSEUM
BUY NOW

STORIES AND MORE

High Contrast Become A Member

Visit  Programs & Events  Explore  About  Organization  Join & Give Q search % Cart

IS NO PUBLIC PARKING FROM 2 PM - 8 PM ON SUNDAY, FEBRUARY 9 AT
MONS GARAGE, 86-96 AVENUE LOUIS PASTEUR. WE APOLOGIZE FOR TH|
INCONVENIENCE.

EXHIBITIONS

Current Exhibitions

Anne H. Fitzpatrick Fagade
Mickalene Thomas: Sandra, She's a
Beauty, 2009

(October 1, 2024 - February 17,
2025)

PLAN YOUR VISIT

Upcoming Exhibitions

Winter/Spring 2025
February 27,2025 - May 25, 2025

Hostetter Gallery & Fenway

High Contrast Become A Member

Visit  Programs & Events  Explore  About  Organization  Join & Give Q Search [ Cart

ABOUT ISABELLA & HER MUSEUM

MEET ISABELLA THE THEFT

High Contrasi|
ISABELIA
EWART GARDNER
MUSEUM

Visit Explore  About  Organization  Join & Give Q sed

Programs & Events

WINTER/SPRING 2025 EXHIBITIONS FALL/WINTER 2
MICKALENE TH(]

WATERS OF THE ABYSS: AN SHE'S A BE/
INTERSECTION OF SPIRIT AND
FREEDOM

FABIOLA JEAN-LOUIS

FEBRUARY 27 - MAY 25, 2025
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VISUAL AUDIT: CURRENT BRAND IDENTITY

High Contrast

Q Search [ Cart

IC PARKING FROM 2 PM - 8 PM ON SUNDAY, FEBRUARY 9 AT THE
AGE, 86-96 AVENUE LOUIS PASTEUR. WE APOLOGIZE FOR THE
INCONVENIENCE.

Become A Member Make A Donation

&Events  Explore  About  Organization  Join & Give

EXHIBITIONS

MORE TO
EXPLORE

Enjoy the Gardner's art, music,

gardens, and programs from your

home.

READ OUR BLOG
EXPLORE THE COURTYARD
LEARN ABOUT THE THEFT

EXPLORE TODAY

RDNER Visit Programs & Events Explore About Organization Join & Give

MEMBERSHIP PATRON PROGRAM

Enjoy free admission and
access to extraordinary
art, programs, and more

Experience a deeper
connection to the
Museum as a Friends of
Fenway Court Patron

High Contrast Becom

Q search (4

CORPORATE PARTNERSHIP
Engage your company,
clients and employees
with the Museum

High Conrast  Become A Member

Visit  Programs &Events  Explore  About  Organization  Join & Give Q search % Cart

EXPLORE ART, MUSIC, GARDENS
& MORE

THE COLLECTION

Programs & Events  Explore  About  Organization  Join & Give

ORGANIZATION

RENEWING THE PROMISE FOR THE PUBLIC
FOREVER

‘We're pleased to share our five-year strategic plan, which outlines the
core values, goals, and initiatives that will serve as a renewal of Isabella's
promise that the Museum will be a place for "the education and
enjoyment of the public forever."

ABOUT THE ORGANIZATION

High Contrast Become A M

Q search [
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VISUAL AUDIT: CURRENT BRAND IDENTITY

TG SoTmasT DTTonT

Programs & Events Explore About Organization Join & Give Q Ssearch

PLAN A VISIT

G FROM 2 PM - 8 PM ON SUNDAY, FEBRUARY 9 AT THE SIMMONS GARAGE, 86-96 AVENUE LOUIS PASTEUR. WE APOLOGIZE

TICKETS & TIMED ENTRY ADMISSIONS PRICES

Adults: $22
Seniors 65 and up: $20
Students: $15

Children 17 and under: Free
Members: Free

o1l out fast, and may not be available at the door, particularly during popular
cek and times of day. Buy your tickets in advance to avoid the line and guarantee
wur preferred time.

Ining us with children 17 and under, their general admission is free every

ardner. Be sure to book their tickets with your reservation. Admission to the museum inclu

. .. admission to all special exhibitis
inning a visit for 11 or more people, please contact the Box Office at P

| or boxoffice@isgm.org for further assistance.

ive no more than five minutes earlier than your designated time slot. We may Pl ez ool bnliile

le to accommodate visitors more than five minutes before the time on their

Monday | 11 am—5 pm

1~ 1
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VISUAL AUDIT: CURRENT BRAND IDENTITY

\BELLA
GARDNER  Visit Programs & Events Explore About Organization Join & Give
SEUM

SHOPPING CART

Promo codes need to be entered before adding tickets to the cart to apply the appropriate discounts.

If you have not received an expected discount, remove the items from your cart, enter your promo code and then re-add the items.

Your cart is currently empty

BACK TO EVENTS LIST CHECK OUT
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(COMPANY OR ORGANIZATION): CURRENT MISSION STATEMENT

“True to the ambitious vision of its founder and her spirit of creative
risk-taking, the mission of the Isabella Stewart Gardner Museum is: to
bring to life and preserve the rich historic collection; to cultivate talent
in the pursuit of knowledge and acts of creation in the arts and hu-
manities; to support artists, landscape architects, musicians, scholars
and students; and to engage local and global audiences in a sanctu-
ary of beauty and the arts where deeply personal and communal ad-
ventures unfold.” - Adopted by the Board of Trustees, 2014.
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(COMPANY OR ORGANIZATION): CURRENT VISION STATEMENT

They do not currently have a specific vision statement, however,
they plan to continue Isabella’s vision of the museum being for “the
education and enjoyment of the public forever.
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(COMPANY OR ORGANIZATION): CURRENT BRAND STORY

Their brand story overall correlates to the life and passion for art of
Isabella Stewart Gardner. They aim to continue to bring her vision to
light and honor her identity as a collector.
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CONCEPT DEVELOPMENT: BRAINSTORMING
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CONCEPT DEVELOPMENT: MIND-MAPPING
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CONCEPT DEVELOPMENT: MIND-MAPPING
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CONCEPT DEVELOPMENT: VISUAL BRAINSTORMING
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CONCEPT DEVELOPMENT: VISUAL BRAINSTORMING

= fil] [achsS
oap nabella Stwrantatrs el 00
d togeHur
CARDNER MUSEOM ™ s .

Sch’lrmg oper | relmhwj
to m\/\j uc|(q,4/1;t/lﬂ

WW — S),‘l\ joo divded hne an pndd e won e
7
MM /n/)jfwm/ ‘rSemn} orienjahoen .
]% —Some \Icum(\'\'\an ot SEE Mlhl” '7
_mO\\ij ‘)Ok,d Coy avi 0&“6?’[74{(&
hRe Huy e o | bot
4 maybe vok Cor ‘Coll’ lego

N

Tsabdlon Sfewnrt ~Cov ld bea v [ \ \ ~Mcl«\
= | X Cr
GA RONEIC rvier G L .
- 10 heoud 7 e
0 heoN ’
)\4 \) 3 E U,\/\ o \ex ¥ oop 4 }_//
e ‘oo\'\om?

)
WQ/ / “nor qoive (e pags, boy encovovelr €
/zluuaﬂ/(/ WM\(()VN‘U’ 7 Clo L»-\V\g QOY\N’-Q\"S

places | Qartes Ruver Bostet

N

MudZom.

27 / RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



CONCEPT DEVELOPMENT: VISUAL BRAINSTORMING

- ]‘<\\~>(\’ chian ok P((“)l(ﬂ; (‘um;?’lum’/“/

Creahive

_ Qlowty” cvown 0¥ wrenth
cvown b

- nokvve [ /W-‘JQ; V/Umj
people

7
_ photograph Kot of sigle? meme
—teo pacch happeming focus isp 't on nane
- how e\sk. could T wcoeporait W@?
- ptyson Hoase\ & 7

_ som [Qind o€ silhwerke o€ aperson

o0& ‘\,sulf)e\\f/‘- Stevart Gu,dney L\.u/.Y‘C“u'?

) \
\ cu,\d i C
retded have 2

ot /
e OQA&&MMMM L AT AR ekt
amPhasize

\')\Ul(.r(\\ and  [erertorm

grvowrn =
y .0 Nuo\} e
Communiky | k - "y ‘o
v I'OQQMS‘ Vibyn ki (‘]"’\‘;\:‘5%7
Shoun bb close. (M: @l dor IV" / A
colovs
2
rcw\@ g weming j/v—-
aht W&
ac\e o (‘_\/C(Q L)’Wh } -
¥ yoon. Quswveveh (e
Fea GRS St Wow ‘Ob-" R
bot no eV\(Wpﬂ“"()
A CU(Sw{ \oruw.\/\
he en ~eacluvty o,
pr-sozw- Conneehioyt 7 m.m’ ‘)Mﬁi

28 / RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



CONCEPT DEVELOPMENT: RESEARCH

Outcomes from your second round of
brainstorming, mind-mapping and
visual brainstorming will determine how
you move forward with research.

What surfaced for you?

| think the primary thing that surfaced for me
was that all of the concepts | was associating
with Arts & Culture as well as the Isabella
Stewart Gardner Museum itself where all
relating to life and being alive. Things like,
humanity, greenery, community, growing - it
all ties back to the overall concept of life. This
made me think of how things like memory
also connect to being alive given that it is
our preservation in the face of mortality,
which is exactly what the Isabella Stewart

Gardner Museum does. It's a space for people

to come and enjoy in the present, but also
to remember the artists who have since

passed but still communicate with us via their

creations.

What will your research look like?

| think my research will consist of what
being alive means to different people, what
it is broken down into; primarily how they
visualize it, what it means to them. What

is the experience of being alive? Overall, |
find to figure out what visuals will evoke the

connotations toward life in the general society.

| also would like to find the intersection of
growth, memory, and togetherness, given
they are all large pieces of life. Furthermore,
looking into what colors represent these ideas
int he minds of people.

Where do you begin?

| will begin by looking into breaking down
life and the different concepts of it. | want

to explore how to connect the ideas of
growth, memory, and togetherness under the
umbrella of overall being alive. Additionally,
the vibrancy related to being alive and how
this connects to my 3 concepts as well as a
potential color scheme.
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CONCEPT DEVELOPMENT: CONCEPT STATEMENT

A concept statement communicates our
intention to others. Our design choices are
never arbituary nor personal.

Three words that directly relate to concept
(key concept words):

1. Growing

2. Memory

3. Togetherness

Concept statement:

The identity of the Isabella Stewart Gardener
Museum will emphasis its commitment to the
experience of being alive through bringing
people together in our growing society and
exploring memory.

30 / RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



BRAINSTORMING: SYMBOL > ABSTRACT

)
/
WOV /IA Ny m
JLMINTEEQ TN T Y]
/l
[INIR C
AN A A ]
VIV NY TUN
A - \
OldR TNEVNHES TV
s /]
—Qonmetyed —llod Widq| Hae Ic
—Closd - keni - 4t eiele Eobi
-lavev o5 |sdvia WS + Yed\hg df e fleck e
Al anslcivles? rvegean fed| gl
encolrpoveiirel | thumn|? N hyas Hing | shle S
—| YRUN {C N =0 lleid I i Dlnel peS
~| Py [comind Lided sl sl
) b ol Y obedoin b |
“lolefes palie oL vl e L peitd
"Whole? ~ sdet [of "de bombngd Fe
~|Mmulhple |[povis| o Aredsodsld W (4 alne >
pt totye e [ lov Colovit el i vy
A | st |one] ol d J
United biece ? —o | dANan?ic |ShaRe ¢ oigani
=il ohie shiages v
- ERer v v Bin
TPy
- Wi
| dizle [Chdmensivig
VRS [y vy R ai.wr‘(“\‘
-holx| uwedessowily $Heepive
~Dviicin s Slfyg"c‘?
—-9ge NN O | oW Mo ||
=loile 24 wmallada | ¢ arfel”
Wi J
4o tbing ol dov
- o o |epclive i v
S ot (O, [sobnt i iy
ol covlsidey A
Fubtsfevt L. |nvone | prefinad
shondiel | saapeS

- O\ ¥ g Ceun 4]

ey DU K [poundavi €S

Goa & fodundavees o5

Y
‘;W?szﬁ

print-graph-paper.com

31/ RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



SYMBOL > ABSTRACT

SKETCHES

A 1] ] IHN
AR W : D) = M.W_ E
=1 X i ¢/ SAE s [0 TR
N STl e < » NES N mE D 3 BEYYEISRT
£5 ISP 3 SRR | = | = ekl LIEIR
SR S SO ITIE T ER 4 1] Yok AY A
b L Yo > TS ro s¥w [ RIS B 1= o LT
EN Rz 4% S T EEISEEE ! B = AL NS
33 TR LS 8T L €18 _ EECERE E S B
» ARG ENIEEESEEE NN LT ot [Hs - N
o IR I S N RS =2 S NI
s ST AR MERELER ST bE - EEEHEFE ﬂm:w 8 =
A3 HE AR EREENFRMNE N VA IGEETEREP STS T [N ~\
REEIE {sEe3isE ; 2= TR e NS4
o 3 Y N B 5 T P , IEEnER
) 1 S VIS ST [ f .
@ )y 1 [ [ y NSNS
Rt - 3 rmmm £
e_e © & &
llr\U 124 [ IWIA
_ =
b 1d
el B 2l J IR £
ol | = ﬂ HE AN LAY
O 5 = T I
e WS e = S 1o = N -1
515 S REIL2 | UL P < N
MEIM HNiIRrEE 3 NN NGNS 2 T ST [ OPRss
V\Hqu.w mnlﬁ. W & K .M\M. W\ W ,u. | |4 |3 S ” wm, S el T
S NEENEE: Sox 3 6l [0l [ 3 [ [ & l ] 28 s N
SE3 3 Se 3 MEENE ST Sl [ELY [ IS I il o I 0
TS L L IN R IR LE AEIRNERN HEE s A N3
ARAFILER SRR IR G R HEES B “ AT QS )
el [ Ble = | e el [S[ES0S IRk r ol [S (SRR X
g B e A [ SRl L B ERE > * NEEEEENL U
» P 1S bt (LR \Mmmfowk m,Mm,me 3 Mﬁ.xw mmw hﬁ.w 1l
. T I Ll RIDE S HEXRNEE RN o ; FHAEN g
il TERT SN i ..,wi ] { YN 8 SEY 3¢
[ I R _ N - \
/ ot §MW ,, ) ._ | - LY
-/ _ oLD@ T Ak
: ™~ ov o
n _ _— ¥
¥l e [ [ = [
k , | LT | [
36 _ | [ |

32 / RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



SKETCHES: SYMBOL > ABSTRACT

o U ol
7 Freaton |
= A elpnshucktd cvilg L~Z= D\ - tom v l—eo,eHer
mng g e e, AEwW AN el d puzzle
Meme i T ) pieet
- Hed ative fpade IS P -V H neegssonn iy
(23 el 5 | move N~ 7 gy ow Y
g || porediu 7 - magﬂ'fat Ks
[ s dowring
o Erapre?
S ™ - Ksnd| g € ivike =+ L breces doraivg
AYV_xut, Joolk Ty {.QbeH/\uV' o Y
Sdvill Bd + et Wal L s ot HA(rY)
~~ | VI E foale Hart dioe N ew,
—1—1"1 + endompessm — oW HA | 1in | e
e kel <l o crestun
ke Fnvk grdeTig L - by Frheginid | .
ralsel broen | di v_’ 71 OV s th-
i (uvd facovipors fa Fo i ot
© e ks e
ved ¢ 'y-\-l, W ovestnp
W Coy loviany 1
PAN W i
XY /NI|Y e
\ ) \ TCwireg gt
\ A \ /\ \ “Yehowning | ewihy | —=>
%\ N, fn N |avtwlna g |
Wi \ /’_l‘j VN = L
- —| e | mary e
b [Pl gyl [nee Pl
) L [ dbes mor | cgast
i~ ocev oS s
- oL Wete
Y c22%0 —+ g <vmilar
1 fiogwes |t
donnecibn,
| Y yo R thoriss
- Vlmy'n% %cqcm\f
i ) Youlfa g
= v Lt elo elntor b
. 1] pevio ik &
ek Pvoligin toge Hrodmss?
€ -0
SIT
ke Wav, bolf JosF
T tev | pav i
P\ fowiug FegerheT [mdwwvd StfFe [sioect A
FA\ rowivg . wevy, 1pd Sioa € g_v(_’ J\‘Hﬂ

print-graph-paper.com

33/ RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



SKETCHES: SYMBOL > ABSTRACT

i " —Some sov ke 0 1 =
T = L d 7 S
Clegani e shape ¥ 1 Fal T A
4 ol_ve ) ¥es it Y ] el 5
Al o, Bl e | waed
= - poekew nald b |, 6 | dleob\ers
pAthory . 0! ¢ RIS
2 By e —avawirvi g || Fluwing 2B 1 \ 3
\ A) il — chvv ek é.\? 6 >
M v tuge ey o a1 1 Vol
Cuuid nbaby %‘ i 6 g
Spale Y K s i CoMlowing
N A4 ke i & | el
o VT 400 by S i NN %
T T TEFTTart VRGO
GO N 74
= \‘_aj)‘ﬁ,l s br l:;
— | W Wik Higge |5
HHE : 1 D>
+ ay el So n VA3
il Al | alegmekviC \oeertnilng )
] N Vd-dahit __ V. A
N : AN Y chadq;)[ 129 Frickl I,;,,ﬂ.
o TN ot b 1T | TN
AL TN N |diving |2 chrins i — = |
s UHRE vy || ke A0 ey
A ol et N\ | idvid 6§
foraq 71| b J | lLoinel vhand], pyonry
a2 \
in e ¢ C"\V‘)
el L oV (place o b
o) AV Yo
| [ |1 Cpned™ AT “Livhets Mrtims g\ ise!
¢ ’Ur'i‘%gﬁ 1 ) 0 koLt
”’{-r’ el | ’-Jde-* Nd TN 7| e \ [
il pli#el s | T e brheiva\] Horlml? prcone
Kad b F 7| pas i Jodofals |
Sming T KR o sl i ]
Yool mawy | pieceS| \ kb )
7 \ Ll bl
ﬂ\_/v/f‘ . Yol Al p YV
,,.\ 2 s )y e~ vy Mnout,\—\
| oz =
NBZ 777 7) WELO RSP
|IRRPNZ7 7 \ evelo A 4t r
/ MR . - |de {adrers|?
74/ ',(,,,QFL\M, Wnel? - hak premnosi
'/ 72 s o = cd eI 0 din | gleing |
AR 7 4 WOy s == P 1 ldyex® | 0 Slsdd el |
b g 2 odh [ | P 0 o e A B P 1 25 093 Y
{ 5 =+ coavectr ke |
No Tt T M R Grdme
™~ Lt gy /
AN S m‘_‘\_g___if’ il \4
oy W i " .
== ) By ~Mmay e | sdnrihing
1z i we | e
. < ] (| ~l9vow i W YW nse.
™ MOV
L 2 Yo dcininv | as (| o
Lin o

34 / RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



SKETCHES: SYMBOL > ABSTRACT

W iR
| | e
I 1 o 4 st 7
LN Y9 ol Cottee 2t QO Y| reces
I _J but| ihis S0 10 ok &iédp! | eladin] beconing.
1 J avuwriny| Fegling Al
Winnec B & | 1-Ggél(Aen LdodAlcaas todelpthas—|7
buH mgdi e "ﬁ | — Doy e <s oy oquitny | |
EN% odf 1€ 9‘ % past 7 jrumoirt
& ey G e -+
o &l corin 7
L
L] |
I +hied R & 15| Stpar e
briag | X il L ipe iR ¥
cai | €et L i —m g hle | TegsS| sfpdee
plrdugo?S| tdaa & tnl J laefweev
l;gac(ﬂg i et i iscenit ¢
5 ¢ wi aviiel |idede
by | bUf
o i . MMVCU/_A( ;71 (i
JL — eyt
=] - el oy et
“iméed g £ g d P, 4.— e @
{ hainided: . | | =
-shgge lop s | [igde- | | | [N
[H prd e o mfawr |7 [
= ~ve k£ 4&\' (N
a4 D
\ EEYTACTT 0 1
EEELE i [ padee] shrapd || # ~CoNLH 0N | 0[Févdainil |y
=l Clhaln = torner Hov, Feageliay Qeoveitviidd 7 9
-par n | changlag qmmrﬂ7 - yelefomingle | llve. ekt |
= o = d PV, | iesnery
A )| FWne § drdWiyze | Y
TN /
5 | N | Falustviivig
f . ogehinns”
A7 7 L JWL@ Wi i
W izt
EXTTITNTALL — Loy
i o, o 1 tole &-Chn pss 0016 YN
- e \ hecarse oY Ll VO U YU
= N munery 2 \ Wi ziel 4
=5 [ | e [ g )/ oY
| I 74 WoN-(Leeniy
|- \ "0'4)”« ] - - K =
el A i (o] AT
N RN N
EE ™ Vo i A | praliiel | A
] I I\ n / N~ (i leolitd
A = il |enam
] N 4 ~wman e Has i
N F v vt (Mair?
J / N Wive 7
Yo || L 1- - elod (14 ot e PRI DS
ke 2 a8 | e [ (e cdmmashing .
L7 o P I N k| PANE ¢ prabely | ol i g v

35/ RWU / SPRING 2025 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



DIGITAL: SYMBOL > ABSTRACT

01. This symbol represents reflection on memory, change, and unitedness. 06. This symbol represents movement, growing strength, and unwinding.
02. This symbol represents connection, evolution, and farmiliarity. 07. This symbol represents tree rings which manifest growth from the past.
03. This symbol represents expanding and returning to a whole. 08. This symbol represents progression, returning together, and a chain.

04. This symbol represents reunion, reformation, and a heartbreat. 09. This symbol represents varying pieces returning to one another to grow.

05. This symbol represents two things rejoining to create something again.

o1 02. 03.

04, 05. 06.

1
19
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01. This represents humanity and thus growth, togetherness, and memory.

02. This represents the sun which shares warmth and promotes growth daily.

03. This symbol represents plants and humanity coming together as one.
04. This symbol represents branches of a whole as well as growth as a unit.
05. This symbol represents a framed moment in time of floral growth.

06. This symbol represents the river, flowing from place to place and growing.
07. This symbol represents two united ferns who are growing together as one.
08. This symbol represents the history of our growing global community.

09. This represents roots, the base of growth where pieces come together.

s

b _g /,:’//J
N> ~ /
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SKETCHES: SYMBOL > LETTERFORM & ABSTRACT
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SKETCHES: SYMBOL > LETTERFORM & PICTORIAL
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DIGITAL: SYMBOL > LETTERFORM

01. The slab slab letters fitting together represent togetherness and memory.

02. The letters flowing into one another represent togetherness.

03. The flowing of the letters represent togetherness, with an ISG focus.
04. The chain like connection goes with togetherness and moving forward.
05. The script represents the past, or memory, as well as togetherness.

06.0nce again, togetherness is displayed here.

07. This idea of the chain as well as slab serif connects past and present.
08. Again, the script is used to display these attributes.

09. Two letters blend to become one, representing togetherness.

o1 02.

03.
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DIGITAL: SYMBOL > LETTERFORM & ABSTRACT

01. The freeflowing connection ties to togetherness as well as growing. 06. Growing to this unified circle shape.

02. Exploring a different way of growing with the organic shapes. 07. Connected together in this square, boxy abstract style.

03. Two sides of the same coin - togetherness. 08. Letters coming together to form a circle, pieces become whole.
04. A deconstructed circle in terms of togetherness, growing, and memory 09. Further exploration of organic shapes for growing.

05. All encapsulated in a circle - togetherness.

07. 08. 09.
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DIGITAL: SYMBOL > LETTERFORM & PICTORIAL

01. The growth of the plant and flowing of the script come together. 06. A symbol of the sun, which brings us together through past and present.
02. The letters sitting on a tree branch, a growing feature. 07. Roots growing out of the letter to signify connection to the past.

03. Letters connected by a flowing river. 08. Flowers growing out of the script letters.

04. A profile situated together with the letters, growing to something new. 09. Flowers framed together in the letters, preserved for memory.

05. Face and letters are connected in this flowing, growing motion.

o1 02. 03.

wire Tyi

04, 05. 06.

09.
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TYPEFACE EXPLORATION: SERIF

01. I am studying this as | like the mix of curves and harsher lines. 06. | am studying this as | like the imperfect lines of the serifs.

02. | am studying this as | think the all-caps style is something to explore. 07. | am studying this as I'm interested by the harsh lines.

03. I am studying this as | like the ‘boxy, so to speak, serifs. 08. | am studying this as | think the sharp serifs are an intriguing idea.

04. | am studying this as | am interested by the thick strokes and curves. 09. | am studying this as the | like the heavy line weight and the thick serifs.

05. | am studying this as | enjoy the linework on the letterforms.

01. FAUSTINA / REGULAR /127 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

[
I the quick brown fox jumps over the lazy dog

02, GIRASSOL / REGULAR /130 PTS / ADOBE FONTS 9PTS

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

15PTS
I I THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

03. MOKOKO / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

|
I the quick brown fox jumps over the lazy dog
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TYPEFACE EXPLORATION: SERIF

01. I am studying this as | like the mix of curves and harsher lines. 06. | am studying this as | like the imperfect lines of the serifs.

02. | am studying this as | think the all-caps style is something to explore. 07. | am studying this as I'm interested by the harsh lines.

03. I am studying this as | like the ‘boxy, so to speak, serifs. 08. | am studying this as | think the sharp serifs are an intriguing idea.

04. | am studying this as | am interested by the thick strokes and curves. 09. | am studying this as the | like the heavy line weight and the thick serifs.

05. | am studying this as | enjoy the linework on the letterforms.

01. CORONETTE / REGULAR /130 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

the quick brown fox jumps over the lazy
I 1 dog

02, LIBRE CASLON TEXT / REGULAR /130 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

11

03. DRUMMOND / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

o
I the quick brown fox jumps over the lazy dog
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TYPEFACE EXPLORATION: SERIF

01. I am studying this as | like the mix of curves and harsher lines. 06. | am studying this as | like the imperfect lines of the serifs.

02. | am studying this as | think the all-caps style is something to explore. 07. | am studying this as I'm interested by the harsh lines.

03. I am studying this as | like the ‘boxy, so to speak, serifs. 08. | am studying this as | think the sharp serifs are an intriguing idea.

04. | am studying this as | am interested by the thick strokes and curves. 09. | am studying this as the | like the heavy line weight and the thick serifs.

05. | am studying this as | enjoy the linework on the letterforms.

01. THERMAL VF / REGULAR TEXT / 144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

I I the quick brown fox jumps over the lazy dog

02, FANG / ROMAN /115 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

o
I I the quick brown fox jumps over the lazy dog

03. RHAU / REGULAR /130 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

I I the quick brown fox jumps over the lazy dog
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TYPEFACE EXPLORATION: SLAB SERIF

01. I am studying this as | like the very similar weight of the serifs and the 03. | am studying this as the block, so to speak, lettering could be something
letterform. to explore as | feel it would fit with some of my design concepts.

02. | am studying this as | am interested by the thicker line weights in the

letters versus the thinner actual serifs.

01. ROCKWELL NOVA / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

O
I the quick brown fox jumps over the lazy dog

02. CRAW MODERN URW / REGULAR / 144 PTS / ADOBE FONTS  9PTS

the quick brown fox jumps over the lazy dog

the quick brown fox jumps over the
lazy dog

03. ROSTER / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog
[ ]

the quick brown fox jumps over the l1azy
1 dog
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TYPEFACE EXPLORATION: SCRIPT

01. I am studying this as | am interested by the way the letters fit together as 03. | am studying this as | want to explore a heavier weight script option in
well as the almost moving stroke weights. addition to these lighter weight typefaces.

02. | am studying this as | really enjoy the individual letter designs, namely

the uppercase |, as well as how they all fit together.

01. HANDSOME PRO / REGULAR /144 PTS / ADOBE FONTS 9PTS

the 741[{/’1 Grown /{w /'u/m//m over the [a/jtj té(,‘/(/

' 15PTS
! the 74A/Lok Goown fox Jromps over the lazy oéog

02. FILMOTYPE LACROSSE / REGULAR /144 PTS / ADOBE 9PTS
FONTS
WWWLW/«W/MZAW %{Ay
. 15PTS

i gk brosr o it sen Ve Lgy dog

03. SANT'ELIA SCRIPT / REGULAR / 144 PTS / ADOBE FONTS 9PTS

15PTS
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TYPEFACE EXPLORATION: SCRIPT

01. I am studying this as | really like the stylization of the letters with the more
rough texture that makes it seem like real handwriting.

02. | am studying this as | enjoy the way the letters all fit togehter as well as
the imperfect aspects of the lettering.

03. | am studying this as | want to explore a more old-fashioned style of script
so to speak, something that looks like it would easily fit in the past.

01. HANDSOME PRO / CLASSIC /144 PTS / ADOBE FONTS 9PTS

the 7414'@/3 Grown /{w /'u/m//zo over the [mjy oé(,lg/

15PTS

{%z?m%gwwm[{ox/}mm%% oven z%efa/%zo@og

02 LOOKING FLOWERS / REGULAR / 144 PTS / ADOBE FONTS 9PTS

the quick bown fox jumps oven the lagy dog

. 15PTS

e quick biewsr for jumpy even, the lugy dog

—/

03. REGINA / REGULAR /144 PTS / ADOBE FONTS 9PTS

Che greick rown Law srerpps over Lhe Logey La
7 Vi s 9y oy

15PTS

.

Z{f“ ,/Lz/t'/c/éﬁ K))L/()»/MLM Cooc paerrngas oven Zj’{f [,ﬁ -, (/{x 2
7 e Y
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TYPEFACE EXPLORATION: SANS SERIF

01. I am studying this as | may take insperation from the even line weights.
02. | am studying this as | like the uniform simplicity of the letterforms.

03. | am studying this as | think the letterforms fit especially well togehter.
04. | am studying this as | am intersted by the way the letters are condensed.
05. | am studying this as | like the roundedness of each letter.

06. | am studying this given it uses rounded edges rather than sharp corners.
07. | am studying this as | am interested by the slight variation in letter sizes.
08. | am studying this as | like the points in which the lines are a bit thinner.
09. | am studying this as | feel the thick weight of the lines works well.

01. BASIC SANS / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

02, OWNERS TEXT / REGULAR /130 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

03. FORMA DJR TEXT / REGULAR / 144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog
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TYPEFACE EXPLORATION: SANS SERIF

01. I am studying this as | may take insperation from the even line weights. 06. | am studying this given it uses rounded edges rather than sharp corners.
02. | am studying this as | like the uniform simplicity of the letterforms. 07. | am studying this as | am interested by the slight variation in letter sizes.
03. | am studying this as | think the letterforms fit especially well togehter. 08. | am studying this as | like the points in which the lines are a bit thinner.

04. | am studying this as | am intersted by the way the letters are condensed.  09. | am studying this as | feel the thick weight of the lines works well.
05. | am studying this as | like the roundedness of each letter.

01. BUFALINO / REGULAR /144 PTS / ADOBE FONTS 9PTS

e quick brown fox jumps over he lazv dog

[ ]
‘ | the quick brown fox jumps over the lazy dod

02, EIGERDALS / REGULAR /144 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

03. BREVIA / REGULAR /135 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog
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TYPEFACE EXPLORATION: SANS SERIF

01. I am studying this as | may take insperation from the even line weights. 06. | am studying this given it uses rounded edges rather than sharp corners.
02. | am studying this as | like the uniform simplicity of the letterforms. 07. | am studying this as | am interested by the slight variation in letter sizes.
03. | am studying this as | think the letterforms fit especially well togehter. 08. | am studying this as | like the points in which the lines are a bit thinner.

04. | am studying this as | am intersted by the way the letters are condensed.  09. | am studying this as | feel the thick weight of the lines works well.
05. | am studying this as | like the roundedness of each letter.

01. ROBOTO / REGULAR /125 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

02, FRANKLIN GOTHIC ATF / REGULAR /135 PTS / ADOBE 9PTS
FONTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog

03. INTERSTATE / REGULAR /135 PTS / ADOBE FONTS 9PTS

the quick brown fox jumps over the lazy dog

15PTS

the quick brown fox jumps over the lazy dog
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WORDMARK: SINGLE TYPEFACE

Typeface Information. 01. | really enjoy this style of serif for the brand, | think it~ 04. The lettering fits together very well and works for the brand. 05. | like
is an elegant mix of modern and the past. 02. | think that this slightly thicker the imperfect nature of the lettering, gives it a handwritten feel which | think

slab serif has a unique yet attainable elegance that works well for ISGM. 03. works well. 06. The larger width of the letters works well. 07. Slab serif could
While | prefer the serif and script styles, | wanted to look at a sans serif as be interesting. 08. | enjoy the stylization of this script. 09. | am not sure how |
well. feel about this, however, | think it stands out and may be interesting.

01. FANG ROMAN

Isabella Stewart
Gardner Museum

02, CRAW MODERN URW REGULAR

Isabella Stewart
Gardner Musecum

03, FRANKLIN GOTHIC ATF REGULAR

Isabella Stewart
Gardner Museum
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WORDMARK: SINGLE TYPEFACE

Typeface Information. 01. | really enjoy this style of serif for the brand, | think it
is an elegant mix of modern and the past. 02. | think that this slightly thicker
slab serif has a unique yet attainable elegance that works well for ISGM. 03.
While | prefer the serif and script styles, | wanted to look at a sans serif as
well.

04. The lettering fits together very well and works for the brand. 05. | like
the imperfect nature of the lettering, gives it a handwritten feel which | think
works well. 06. The larger width of the letters works well. 07. Slab serif could
be interesting. 08. | enjoy the stylization of this script. 09. | am not sure how |
feel about this, however, | think it stands out and may be interesting.

01. FILMOTYPE LACROSSE REGULAR

YIRS A

gm AMgewne

02, HANDSOME PRO CLASSIC

Dacbella Stewant
WMMWW

03. REGINA REGULAR

Garclrner 7/ wsetern
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WORDMARK: SINGLE TYPEFACE

Typeface Information. 01. | really enjoy this style of serif for the brand, | think it
is an elegant mix of modern and the past. 02. | think that this slightly thicker
slab serif has a unique yet attainable elegance that works well for ISGM. 03.
While | prefer the serif and script styles, | wanted to look at a sans serif as
well.

04. The lettering fits together very well and works for the brand. 05. | like
the imperfect nature of the lettering, gives it a handwritten feel which | think
works well. 06. The larger width of the letters works well. 07. Slab serif could
be interesting. 08. | enjoy the stylization of this script. 09. | am not sure how |
feel about this, however, | think it stands out and may be interesting.

01. ROCKWELL NOVA REGULAR

Isabella Stewart
Gardner Museum

02, LOOKING FLOWERS SCRIPT

Tsabello Stewant
Gardner cMusewmy

03. RHAU REGULAR

Isabella Stewart
Gardner Museum
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LETTERFORM: SINGLE TYPEFACE

Typeface Information. 01. | really enjoy this style of serif for the brand, | think it~ 04. The lettering fits together very well and works for the brand. 05. | like
is an elegant mix of modern and the past. 02. | think that this slightly thicker the imperfect nature of the lettering, gives it a handwritten feel which | think

slab serif has a unique yet attainable elegance that works well for ISGM. 03. works well. 06. The larger width of the letters works well.
While | prefer the serif and script styles, | wanted to look at a sans serif as
well.

01. FANG ROMAN

ISGM 1sgm

02, CRAW MODERN URW REGULAR

ISGM isgm

03. FRANKLIN GOTHIC ATF REGULAR

ISGM isgm
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LETTERFORM: SINGLE TYPEFACE

Typeface Information. 01. | really enjoy this style of serif for the brand, | think it~ 04. The lettering fits together very well and works for the brand. 05. | like
is an elegant mix of modern and the past. 02. | think that this slightly thicker the imperfect nature of the lettering, gives it a handwritten feel which | think

slab serif has a unique yet attainable elegance that works well for ISGM. 03. works well. 06. The larger width of the letters works well.
While | prefer the serif and script styles, | wanted to look at a sans serif as
well.

01. FILMOTYPE LACROSSE REGULAR

il

02, HANDSOME PRO CLASSIC

Jagm  diagm

03. REGINA REGULAR

T
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WORDMARK: MIXING TYPEFACES

01. | really enjoy the way this slab serif and particular script work together. different combination of typefaces - not as successful. 07.. 08. 09. Once more
02. Exploration of script but with a sans serif. 03. Exploration of a serif font returning to a previous orientation with new typfaces.

and a different script. 04. Beginning to experiment with a sans serif typeface

- may not work. 05. Continuing to experiment with a sans serif typeface

but attempting a different orientation. 06. Utilizing this orientation with a

01. CRAW MODERN URW REGULAR AND REGINA REGULAR

Isabella Stewart

WWM

02, HANDSOME PRO CLASSIC AND FRANKLIN GOTHIC ATF
REGULAR

Isabella Stewart

Gardner Nuserm

03. THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE
REGULAR

kol Slowart
Gardner Museum
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WORDMARK: MIXING TYPEFACES

01. | really enjoy the way this slab serif and particular script work together. 02.  to speak, typeface | have chosen with a script. | am unsure of whether or not
Exploration of script but with a sans serif. 03. Exploration of a serif fontand a | like how these two work together, but | am not immediately opposed.
different script. 04, Experimenting with a serif and sans serif without a script -

| think | prefer incorporating a script. 05. Returning to a serif and script, these

two work well together. 06. Attempting to incorporate the most ‘different, so

01. ROCKWELL NOVA REGULAR AND FRANKLIN GOTHIC
REGULAR

Isabella Stewart
Gardner Museum

02, FANG ROMAN AND HANDSOME PRO CLASSIC

Isabella Stewart

Gardner Nuserim

03. RHAU REGULAR AND LOOKING FLOWERS SCRIPT

Tsabelle Stewart
Gardner Museum
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LETTERFORM: MIXING TYPEFACES

01. Attempting to mix a serif and sans serif rather than utilize a script.

02. Eploration of these two typefaces | enjoy but using ISG. 03. Exploring
new typefaces together as well as implementing a slogan. 04. Beginning
to experiment with a sans serif typeface - may not work for the ISGM.
05. Continuing to experiment with a sans serif typeface but attempting a

different orientation. 06. Returning to a previously explored orientation to
experiment with new typefaces.

01. ROCKWELL NOVA REGULAR AND FRANKLIN GOTHIC
REGULAR

for the
public
forever

02, CRAW MODERN URW REGULAR AND REGINA REGULAR

ISG

03. FANG ROMAN AND HANDSOME PRO CLASSIC

ISGM

for the public forever
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LETTERFORM: MIXING TYPEFACES

01. Attempting to mix a serif and sans serif rather than utilize a script.
02. Eploration of these two typefaces | enjoy but using ISG. 03. Exploring experiment with new typefaces.
new typefaces together as well as implementing a slogan. 04. Beginning

to experiment with a sans serif typeface - may not work for the ISGM.

05. Continuing to experiment with a sans serif typeface but attempting a

different orientation. 06. Returning to a previously explored orientation to

01. FRANKLIN GOTHIC ATF REGULAR AND FILMOTYPE
LACROSEE REGULAR

ISGM

Die /m/%c W%

02, HANDSOME PRO CLASSIC AND FRANKLIN GOTHIC ATF
REGULAR

for the
public
forever

03. RHAU REGULAR AND LOOKING FLOWERS SCRIPT

ISGM
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WORDMARK: VARIATIONS

Typeface Information. 01. Experimenting with making Isabella and Museum a slogan and how to stack them together. 06. Returning to idea from the first
stick out before Stewart Gardner. 02. Division between Isabella Stewart concept but in a different orientation.

Gardner and Museum with the different fonts - museum may stick out too

much. 03. Implementing the slogan for differentiation. 04. Trying a more verti-

cal layout, museum again being different. 05. Further experimentation with

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 02, CRAW MODERN URW REGULAR AND REGINA REGULAR

Isabella et et s
S bsiecor s Georcloner muscum

Museum

03. CRAW MODERN URW REGULAR AND REGINA REGULAR 04, FANG ROMAN AND HANDSOME PRO CLASSIC

Isabella

Isabella Stewart Stewart

Gardner Museum

Gardner

/s em

05. FANG ROMAN AND HANDSOME PRO CLASSIC 06. FANG ROMAN AND HANDSOME PRO CLASSIC

I 11 I‘ Jor the et
sabella Stewart .. Isabella i Museum

Gardner Museum ...
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WORDMARK: VARIATIONS

Typeface Information. 01. Trying a version where Gardner Museum goes to- to keep Isabella Stewart Gardner all together. 06. Attempting something with
gether and is the first thing the viewer sees. 02. Another attempt at a vertical ~ a curved line of text - not sure how | feel about this.

layout, but with the slogan implemented. 03. Trying to fit the title and slogan

into two lines - the slogan may stick out too much comapred to the actual

name here. 04. Further exploation of a more horizontal orientation. 05. Trying

01. THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 02, THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE

Isabella

RS Stewart
Gardner Gardner

Museum Museum
Fon He /m/%'c %zw«/a

03. THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 04, HANDSOME PRO CLASSIC AND FRANKLIN GOTHIC ATF
REGULAR REGULAR

abelll Howwart W et eune

for the public forever lsstaetfa”rat wa&m /2w e

03. HANDSOME PRO CLASSIC AND FRANKLIN GOTHIC ATF 06. HANDSOME PRO CLASSIC AND FRANKLIN GOTHIC ATF
REGULAR REGULAR

Isabella S/WAW
swar /70 evum
Gardner

Museum &
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WORDMARK: FINAL OUTCOMES

Typeface Information. 01. Really enjoy the balance of this one. 02. | think the layout. 06. | liked the concept of the layout | had previously explored here, but
slogan does well here to round out the logo as a single structure. decided against the sans serif.

03. Intrigued by this attempt at a horizontal orientation. 04. | like how Gardner

Museum is the primary thing that sticks out here and | think the hierarchy

is appropriate. 05. Interested by the concept of the 2 lines in the horizontal

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 02, CRAW MODERN URW REGULAR AND REGINA REGULAR

Isab ella Isabella Stewart

Al oericrd Corilorer Gardner Museum

Museum T e pruadic fonener

03. FANG ROMAN AND HANDSOME PRO CLASSIC 04, THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE
REGULAR

oty Stowart
Gardner

Isabella . Museum
Museum

05. THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 06. FANG ROMAN AND HANDSOME PRO CLASSIC
REGULAR

/s /MW. mwsewne Isabella mm
for the public forever Stewart
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 01. | think this symbol works well with the rectangular 03. Perhaps too long horizontally, but | think it fits.
nature of the wordmark. 02. Again, the rectangular nature pairs well together.

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 01. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella

Museum

02, THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 02. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)
REGULAR

kot Slowart
Gardner

Museum

03. CRAW MODERN URW REGULAR AND REGINA REGULAR 03, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart
Gardner Museum
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 04. Attempting to place the symbol above, not sure if it
works with this wordmark variation. 05. This type of layout may work better
with this wordmark, but | am still not crazy about it.

06. Trying to fit the symbol on the left as opposed to the right, not sure if the
round aspect creates too much of a divide or if it could work.

01. FANG ROMAN AND HANDSOME PRO CLASSIC 04. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

[sabella i Museum

02, FANG ROMAN AND HANDSOME PRO CLASSIC 05, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Il erum
Stewart

03. FANG ROMAN AND HANDSOME PRO CLASSIC 06, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Il erum
Stewart
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 07. An attempt to fit the wordmark into the negative 09. A mixture of working into the negative space and the side by
space of the symbol. 08. Returning to the concept of laying them side by side,  side concept.
as | explored with the previous symbol.

01. THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 07. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)
REGULAR

([ J
wabelth Aot gardper musean ..
for the public forever

02, THERMAL VF REGULAR TEXT AND FILMOTYPE LACROSSE 08. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

REGULAR
[ ]
%/e%, W °
03. FANG ROMAN AND HANDSOME PRO CLASSIC 09. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella mt/w/(/mq
Stewart Wm .
o°®
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 10. This logo may work well with these fonts. 12. Another attempt at the symbol above, but may be too tall.
11. Attempting to put the symbol above the wordmark again - works bette
here than previous attempt.

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 10. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella

S ocricord Gorclmer

Museum

02, FANG ROMAN AND HANDSOME PRO CLASSIC 1. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella s evim
Stewart

03. CRAW MODERN URW REGULAR AND REGINA REGULAR 12. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart

Gardner Museum
Fon CFe el lic Lorecver
preedlie L
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 13. For this specific wordmark, this side by side variant 15. | think side by side may work better for this combination, however, it may
may work better. 14. | am not sure about the stacked layout here, but | like be too long..

this wordmark with this symbol better as opposed to the previously explored

option.

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 13, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart
Gardner Museum

02, FANG ROMAN AND HANDSOME PRO CLASSIC 14. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

[sabella ;. Museum

03. FANG ROMAN AND HANDSOME PRO CLASSIC 15. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

[sabella ;. Museum
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 16. | think the rectangular symbol works well with the
shape of this wordmark. 17. | prefer the size of this option as opposed to the orientation if using this specific symbol.

previous one, but | think the other may be more well balanced.

18. Putting the symbol on top of the wordmark may not be the best

01. CRAW MODERN URW REGULAR AND REGINA REGULAR 16. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart
Gardner Museum

02, CRAW MODERN URW REGULAR AND REGINA REGULAR 17. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella
Al crvcord Georclrnen

Museum

03. FANG ROMAN AND HANDSOME PRO CLASSIC 18. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Il erim
Stewart
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 19. For this symbol, | think putting it on top of the word- 21. | think this is well balanced, but the layout may once again be too tall with
mark may be best given the nature of it - there may be a better wordmark the symbol on top.

option than this one, it seems slightly unbalanced. 20. | am not sure if the

symbol being right over the Stewart Gardner part works the best, but | do

not dislike the shape of this.

01. FANG ROMAN AND HANDSOME PRO CLASSIC 19. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Il erum
Stewart

02, FANG ROMAN AND HANDSOME PRO CLASSIC 20. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

[sabella ;. . Museum

03. CRAW MODERN URW REGULAR AND REGINA REGULAR 21. LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart
Gardner Museum
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LOCKUPS: SYMBOL & WORDMARK

Lockup Information. 22. This could potentially be a good symbol to rest on 24, Out of the options with this symbol, | almost think this one works the best
top of the wordmark. 23. | would say it also works well to the side, but | am - I think it is the most well balance and well combined.
not sure this symbol and this wordmark work together incredibly well.

01. FANG ROMAN AND HANDSOME PRO CLASSIC 22, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Jluserm
Stewart

02, CRAW MODERN URW REGULAR AND REGINA REGULAR 23, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella Stewart
N Gardner Museum

03. CRAW MODERN URW REGULAR AND REGINA REGULAR 24, LOCKUP (COMBINATION OF SYMBOL AND WORDMARK)

Isabella
I e sircorn Goerclonen S

Museum
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FINAL WORDMARK: BLACK & WHITE

The final wordmark for the Isabella Stewart Gardner Museum. The emphasis
is on Isabella Museum here with the intention being that it is ok if Stewart
Gardner is not immediately legible. The lines of text build up on each other
in layers.

Isabella

Ml crarld Goarclrer
Museum
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FINAL SYMBOL(S) (FILL) OR WORDMARK: BLACK & WHITE

The primary symbol of the museum, inspired by a part of the window in the
Gothic room.
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FINAL SYMBOL(S) (OUTLINE) OR WORDMARK: BLACK & WHITE

The primary symbol of the museum, inspired by a part of the window in the
Gothic room.
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LOCKUP: VARIATIONS

Two options of combining the symbol with the wordmark by either including
Stewart Gardner or not.

Isabella
Alerarnd Garclrier

Museum

Isabella
Museum
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FINAL SYMBOL(S) OR WORDMARK: COLOR VARIATIONS

The off-white brand color can be used for the whole wordmark, while the
others are used only for Stewart Gardner.

Isabella
Hlerarl Garclsrer

Museum

Isabella
Il cscrnl Coarclien

Museum
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FINAL SYMBOL(S) (FILL) OR WORDMARK: COLOR

Can be used in any of the brand's 3 colors.
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FINAL SYMBOL(S) (OUTLINES) OR WORDMARK: COLOR

Can be used in any of the brand's 3 colors.
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FINAL LOCKUP VARIATIONS

The off-white brand color can be used for the whole lockup, while the others
are used only for Stewart Gardner and the symbol.

Isabella
Il ocrircnd Gorclyrer |

Museum

Isabella
Il ervcrnd Gonrclier |

Museum
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FINAL SECONDARY LOCKUP VARIATIONS

The off-white brand color can be used for the whole lockup, while the others
are used only for the symbol.

Isabella
Museum

Isabella
Museum
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EXTENSION #1: ADDITIONAL GRAPHIC

This graphic comes from the same window in the Gothic Room as the
primary graphic that forms the symbol for the museum. This symbol serves
as a reminder of the concept of togetherness given its connection to the
primary symbol. It also references memory, given its important status as a
piece of the museum'’s architecture.
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EXTENSION #2: PATTERN 1

ndary graphic, where the

is made up of the repetition of the seco

This pattern

, growing to fill up space.

fit together almost like puzzle pieces

pointed edges

ROCESS BOOK

WOOD / P

/ SYDNEY
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EXTENSION #3: PATTERN 2

This pattern con

sists of repetition of the primary symbol of the brand, with

visual interest. The symbol being fit together with

slight rotation to increase

in the concept.

cts back to the togetherness’ emphasis

other conne

M@V AR AV (AR 4 i
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HORIZONTAL BUSINESS CARD: FRONT + BACK

This business card features the secondary symbol seemingly wrapping
around the side of the card, growing beyond the edges and thus bringing
the front and back together. The simple elegance of the design serves to
memory as well, committing to Isabella Stewart Gardner herself.

Isabella

Aol T mriiclorer
Museum

Isabella
Slesiarts Garclorer
Museum

25 Evans Way
Boston, MA 02115
617 566 1401
information@isgm.org
gardnermuseum.org
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SMALL BUSINESS CARD: FRONT + BACK

This business card prominently shows the promise of “for the public forever,
encouraging visitors to come to the museum and engage in the prominent
concept of togetherness. The green serves to represent the growing nature
of the identity, and humanity.

Fon e /a,u,z{/z':c //(viezei

25 Evans Way

Boston, MA 02115

617 566 1401
information@isgm.org
gardnermuseum.org

Isabella

otz B el

Museum
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POSTER

This poster also emphasizes the prominent promise of “for the public forever,’
expressing the importance of bringing people together to grow as one. The
secondary symbol being reflected into the block of color serves to provide
the imagery of memory, another important aspect of the museum'’s identity.

Isabella
Museum

Forever

i

25 Evans Way
Boston, MA 02115

www.gardnermuseum.org
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LAPTOP: HOME PAGE OF WEBSITE

The design of the website ties in both the purple branding colors as well
as the green, to have them working together in unity. The purple is more
representative of the concept of memory while the green serves to elicit
thoughts of growth The image of Isabella welcomes you to the museum,
creating a more personal experience “for the public forever”

Isabella

Visit Programs About Organization Join & Give R Lenart Goarcbaor Search O Cart Get Tickets

Begin your journey through Isabella’s expansive collection
today, from the comfort of your very own home.
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PHONE

The design of the website ties in both the purple branding colors as well
as the green, to have them working together in unity. The purple is more
representative of the concept of memory while the green serves to elicit
thoughts of growth The image of Isabella welcomes you to the museum,
creating a more personal experience “for the public forever”

E

o Lhe
Begin your journcy through Isabclla’s expansive

collection today, from the comfort of your very
own home.

Explore Now
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TABLET

The design of the website ties in both the purple branding colors as well
as the green, to have them working together in unity. The purple is more
representative of the concept of memory while the green serves to elicit
thoughts of growth The image of Isabella welcomes you to the museum,
creating a more personal experience “for the public forever”

Isabella _
R csrartd Gorcloer Get Tickets

Museum

Begin your journey through Isabella’s expansive

collection today, from the comfort of your very
own home.

Explore Now
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APPLICATION #1: TOTE BAG 1

This tote bag design brings together the logo lockup as well as the
secondary graphic, while only using the purple color to have a cohesive look
and feel.

Isabella
(e A s B P

Museum
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APPLICATION #2: TOTE BAG 2

This tote bag design features the messaging of “for the public forever” while
incorporating both the green and purple colors together. This emphasizes the
ideals of togetherness, as well as the green text fitted together serving as a
reminder of growing.
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APPLICATION #3: T SHIRT

This t-shirt features only the purple color to give a cohesive, together feel
between both the front and back of the shirt. It once again features “for the
public forever” to reference the museum bringing people together, as well as
honoring the past and future of the museum doing this.

Fon Ao /sz-ﬁ
Forever
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APPLICATION #4: WAYFINDING SIGNAGE

This signage will be featured in each of the rooms in the museum to support
people in their exploration of the museum. The signs will be the same in style
for each room, with the only change being the titles. This will serve to bring
the rooms together.

Isabella
Museum

L eloosrne Lo Lhe

Dutch Room

Scan the QR code for
room information
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APPLICATION #5: STAMP

This design will serve as a way to allow people re-entry into the museum if
they leave the area. This contributes to the concept of the museum serving
the public by allowing them the freedom to come and go as they please, al-

lowing people to be brought together.

102 / RWU / SPRING 2024 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



ANIMATION

This animation features the symbol rolling across the wordmark, revealing
“Isabella Stewart Gardner Museum.” This gives the illusion of the lockup
growing as well as serving to bring both of the elements together. It
additionally connects to memory given that the lockup is falling back

into place.

Qe

Is Isab
Mu Muse

Isabel Isabella

I cvncnl Hlcvcrt Gorcloer
Museu Museum
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IDENTITY IN SPACE & PLACE

The mockup below features what the primary poster for the identity would
look like in a public space, in this case a transportation area, similar to the
Boston T. The poster here draws in the eye with the purple color and serves
to bring the public together.

Isabella
Museum

For Oe podlic

Forever

25 Evans Way
Boston, MA 02115
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MOCKUPS: WEBSITE (LAPTOP, TABLET, MOBILE)

The following features what the website would look like in all three of its
different sizes. The cohesion is important not only given it is the same
website but also as it emphasizes the ideals of togetherness.

Viic trograms About Organizaton i & Give

xpansiv collection
ry ownhome.

ey through el
i comfort oyt vy o

egin yourjourncy through Iabell's expansive
T o T ot of o0t ey
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MOCKUP: TOTE BAG 1

This mockup of the first tote bag serves to visually emphasize how the design
brings together the logo lockup as well as the secondary graphic, while only
using the purple color to have a cohesive look and feel.
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MOCKUP: TOTE BAG 2

This mockup of the second tote bag serves to visually emphasize how
the design features the messaging of “for the public forever” while
incorporating both the green and purple colors together. This emphasizes
the ideals of togetherness, as well as the green text fitted together serving
as a reminder of growing.

107 / RWU / SPRING 2024 / BRAND IDENTITY / SYDNEY WOOD / PROCESS BOOK



MOCKUP: T-SHIRT

This t-shirt design brought to life on a mockup emphasizes the connection
of the back and front of the t-shirt, despite them being on opposite sides and
featuring different graphics, due to the use of the cohesive purple coloring.
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MOCKUP: BUSINESS CARDS

This mockup emphasizes the secondary symbol seemingly wrapping around
the side of the card, growing beyond the edges and thus bringing the front
and back together. The simple elegance of the design serves to memory as
well, committing to Isabella Stewart Gardner herself.

po¥
_pelk
ltbﬁA ¢ G A
o eum

Way

- wvans v ie
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PHYSICAL EXAMPLE: STAMP

In order to get a real feel for what the stamp design would look like in life,
these pictures showcase the actual physical piece as it has been built,
therefore given a precise example of not only how it would look but also how

it would work.
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